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Website marketing can generate a significant portion of business making it absolutely 

imperative for manufacturers to spend time ensuring that their website marketing is top notch. 

There are several key elements to consider when evaluating the effectiveness of your website. 

Search engine optimization, page load time, contact information, website content, and website 

design are all critical web site elements to address when evaluating your site’s effectiveness. 

Ensuring that all of these categories are completed effectively can improve the performance of 

your website. 

  

1. No Search Engine Optimization Strategy 

The first battle your website will have to fight is simply being found. The web is a vast place with 
endless web page opportunities. Search engines help to narrow down this enormous expanse 
and get users to the site they desire. If your website does not have a search engine optimization 
strategy in place, it is likely that your consumers will never find it. Search engine optimization 
(SEO) is the process of maximizing the number of website visitors to a website by ensuring that 
the site appears high on the list of results returned by a search engine. For example, if your 
customers search “plastic manufacturing, New York”, the sites that appear top of the list have 
effective search engine optimization. SEO is extremely important. Search engines, such as 
Google are often the default home page and utilized to find virtually everything online. If you 
want people to find your website, it is critical that you focus on SEO.  

Google offers a PDF guide to educate web masters about SEO, Google's Search Engine 
Optimization Starter Guide. This guide provides direction on the basics of SEO, website 
structure, site content, robots, smart phone SEO, and website promotions. Google's Search 
Engine Optimization Starter Guide can give you the essentials to help direct people to your site. 
Once consumers are able to find your site, you are able to move on to the next area of 
improvement. 

 

2. Slow Website 

At this point in the game, consumers are able to find your site. However, their experience when 
they get there is too slow! Virtually all web users have encountered the frustration of a slowly 
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loading web page. You wait, wait, and wait, then try to refresh, only to have the page read 
“loading”. This is extremely frustrating and annoying to users and is sure enough going to deter 
people from your site. Studies have indicated that a user will leave if a page had not loaded in 4 
seconds. Your consumers are busy, they don’t want to sit and wait for your page to load. If it 
takes too long, they’re going back to Google to pick the next site on the list. A slow site is a 
death sentence.  

Luckily there are tools to ensure the timely performance of your web page. GTmetrix is a great 
resource for improving your site’s performance. And, it is free! Signing up for GTmetrix gives 
you the ability to monitor your performance, graph it as well as block ads. This site offers 
recommendations for improving the speed of your web page and educates users about how all 
of the different site components can affect your page speed.  

 

3. Hard To Contact You 

So, now your consumers have found you, and your page loads quickly enough that they don’t 
bail as soon as they click on your link. However, when they get to your page, they can’t find the 
information to contact you! This is another frustration that all web users have experienced. You 
find the page you desire, yet you can’t find a phone number to call them! Your website is a tool 
to get you more leads. If your website does not facilitate consumer communication in every way, 
it is a failure. You want these people to get ahold of you! You must, must, must give them your 
contact information EVERYWHERE! If people can’t easily find your contact information, this will 
lower the number of leads your site generates for you. 

One method of sending people to your contact information is a call to action (CTA). A CTA is a 
banner, button, or some graphic text on a website prompting users to click it. There are many 
elements to consider when developing an effective CTA. Call to Action Best Practices provides 
a basic guide for ensuring your CTA is successful.  

 

Some elements to consider when developing a CTA: 

 CTA is visually appealing and sticks out from your other content. 

 CTA makes people want to click on it! Use action verbs that are concise & to the point. 

 CTA tells user exactly what result they will get when they click on it. 

 CTA is most effective when your users are taken to a landing page. 

A CTA can be used as a tool for many website promotions, not just contact information. For 
example free downloads, blog subscription, and social media sharing (Facebook, Twitter, 
Linked In).  
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4. Boring Website Content 

Now your consumers have found you and your contact information. What makes them want to 
contact you? Your website content. If your content is awful and not geared towards your 
consumer, they have no reason to contact you. When designing your page you need to focus on 
what your consumer wants to see. Your page is all about your consumer, not boring content 
about you.  

10 Tips For Writing Effective Web Content, a published article by WebProNews, offers some 
great recommendations for writing website content.  

 

Recommendations for Website Content 

 

 1. Easy to Read Content 

 Less is more when it comes to your website. People don’t have time to read pages 
 and pages of content. Keep your content short, to the point, and easy to understand. 
 Your readers are not English majors, leave the fancy words out. 

 2. Write to your Reader 

 Your website is about your reader, make your content geared towards the reader. 

 3. Use Content to Drive your Reader to Action 

 Effective content will grasp your reader’s attention and motivate them to act. 

 4. Keep SEO in Mind 

 Write how people will search in Google. Use keywords and phrases for SEO. 

 5. Effective Headings 

 Your users are skimming your content. They’re looking at the headings to decide if 
 they’re going to continue reading. You better have good headings. 

 6. Keyword-rich Title Tags 

 Search engines use title tags to gather information about your site. It is important to 
 use keyword-rich title tags. 

 7. Links and Connections 
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 Ensure your site links users to other sites and that other sites link to you. 

 8. Effective Summaries 

 Get your information across concisely. Grab your reader’s attention right off the bat, or 
 they will move on. 

 9. Sell Benefits 

 Tell your users why your product/service will benefit them. That is what they want to 
 hear. 

 10. EDIT! 

 Mistakes tell your reader that you are careless. Proofread and edit your content! 

Ultimately, your users are coming to your website for the content. Make it worth their while. You 
want them to contact you! Your content needs to flow, be easy to read and benefits oriented. 
The content tells the reader what benefits they will gain from working with you 

 

5. Outdated Website Design 

Website design is another important element in ensuring that your users contact you. If your 

design is outdated visitors may come to the site and wonder “are these guys still in business”? 

Your website needs to tell visitors, “We take our business seriously”. An effective website is 

both modern and visually appealing. Here is a general guideline to follow… 

 

Components of Visually Appealing Web Design 

 

 1. Colors 

 Colors should be consistent with your company’s brand and the personality you want to 

 convey to your users. 

 2. Fonts 

 Like colors, your font should convey the company’s personality. They should ALWAYS 

 be easy to read. 

 3. Pictures & Graphics 

 Choose images with care and always display your company and products in the best 

 light possible. 

 4. Design Complexity 

 Simple is best, simple but appealing. 



 5. Usability 

 Ensure the design is user-friendly with easy navigation. 

 6. Clarity 

 All images and graphics must be clear. 

 7. Consistency 

 Keep all elements (color, font, graphics, design, style) consistent. 

Your website’s design is as equally important as your content. Statistics suggest that 75% of 

users make judgments about a company’s credibility based on their website design. Spend time 

on your design. Ensure that your website’s design is consistent with the image you would like 

your consumers to associate with your company. 

 

Final Thoughts 

Your website is a tool. When all of its elements are developed carefully, this tool can be 

extremely effective in driving consumers to your page and business. Take your time in 

developing your site and ensure that it covers the areas above. You want people to find your 

site, work on SEO. You want people to stay on your site, ensure it is set up to load quickly. You 

want people to contact you, make your contact information accessible and use CTA. You want 

people to be interested in your content, ensure you have concise, user-oriented content in an 

attractive, usable design. In the competitive world of manufacturing it is imperative to have a 

successful website. Make sure your website is effective. It will improve your internet marking 

and provide you with more leads and ultimately more consumers. 

 


